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Changing Behavior Preparedness for Food in Disaster
~ A study using a transtheoretical model from the Perspective of Social Marketing ~
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Summary

This research is from the perspective of social marketing. The fact that disasters are extraordinary is a barrier to improving
people’s self-help abilities. The hypothesis is that the continuous acquisition of knowledge and skills that can be used on a
daily basis will motivate people to take voluntary action to prepare for food in times of disaster. This study utilizes and tests a
transtheoretical model of behavioral science theory. The purpose of this research is to clarify the elements necessary for the process
of dissemination and enlightenment of preparedness for food in disaster. This research analyzes what kind of behavior change there
are in people who have never experienced a disaster by taking a practical disaster prevention course. The research method is based
on the five elements2) that are necessary to disseminate and raise awareness of food preparation in disaster. It is also collecting
data from questionnaires for people who have never experienced a disaster who have taken the course. The analysis method
utilizes the Transtheoretical Model, a disaster mitigation behavior change model9) to extract intervention elements for behavior
change. In addition, they are classified according to similarity, and elements representing the contents of each stage are extracted.
As a result, it was found that “creating opportunities to change awareness of food in disasters and incorporating mechanisms that
enable individuals to apply and practice them in their daily lives” is the key to disseminating and enlightening food preparedness in
disasters. It has been clarified that it is a necessary element for the process.
Keywords: social marketing, transtheoretical model, behavior change, disaster food, practical disaster prevention course
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